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Executive Summary
Since 2010, the year the U.S. economy began its recovery from the 2009 recession, the
North American cruise industry has experienced significant growth in its capacity and in the
number of passengers embarking from U.S. ports.
Over the three year period since 2010, the industry has seen the number of ocean-going
ships in its worldwide fleet increase by 5.3 percent, to 178 vessels. With increasingly larger
ships being introduced, the lower berth capacity of the fleet has increased by 10 percent
while available bed days have increased by 18 percent.
After a strong rebound in 2010 and 2011 from the recession induced impacts of 2009, the
North American cruise industry continued to expand in 2012 and again into 2013. In both
2010 and 2011 global passenger carryings and available bed days increased by approximately
10 percent. This increase allowed the industry to reach new highs for capacity and passenger
carryings. As shown in Table ES-1, the growth in available bed days has continued, rising 5.5
percent in 2012, and another 2.7 percent in 2013. Similarly, global passenger carryings continued to increase, by 3.8 percent in 2012 and by 3.9 percent during 2013.
A number of factors influenced the level of growth in 2013 including: i) weak economic
conditions in Europe which reduced demand for cruises, especially in the Mediterranean; ii)
the continued weak growth in consumer discretionary spending in the United States; and iii)
continued redeployment of capacity from the North American markets to other regions,
such as Asia, Australia and the South Pacific.
Table ES-1 – Global Summary Statistics for the North American Cruise Industry, 2010 - 2013

 Number of ships and lower berths are for CLIA ocean-going vessels only.
 Bed day figures are for CLIA member lines only.
Note: Historical capacity data has been revised to be consistent with CLIA current members.
Source: Business Research & Economic Advisors and Cruise Lines International Association.
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During 2013, there was a net increase of one ship bringing the fleet of the CLIA member
ocean going cruise lines 1 to 178 ships with 338,505 lower berths, a 2.8 percent increase in
capacity. The moderation in capacity growth during 2013 was primarily the result of the removals of larger ships, most notably the Carnival Destiny (2,624 pax) and Royal Caribbean’s
Monarch of the Seas (1,978). The introduction of the Norwegian Breakaway added 3,970 lower
berths. Other vessels introduced during 2013 included: the Carnival Sunshine (2,992 pax),
Costa neoRiviera (1,248), Royal Princess (3,600), MSC’s Preziosa (3,500) and the Silver Galapagos
(100 pax).
The net increase in ships and lower berths resulted in a 2.7 percent increase in the number of
available bed days in 2013. With a net increase of one cruise ship and the addition of over
9,000 lower berths, the average size of a vessel rose from 1,860 lower berths to just over
1,900.
The regional deployment of the industry's capacity (available bed days) continued to shift to
three principal markets, Asia, Australia/Pacific and South America. Combined these three
markets experienced a 20 percent increase in capacity and accounted for more than half of
the global increase in bed day capacity during 2013. At the same time Europe's growth continued, though at a slower pace, from 18 percent in 2011 to 6.7 percent in 2012 and to 3.5
percent in 2013. North America remains the largest market in terms of deployed capacity,
accounting for about 40 percent of the industry's available bed days.
Growth in passenger carryings continued in 2013, rising 3.9 percent. As a result, global
passengers of CLIA member ocean going cruise lines reached a new high of 17.6 million. In
fact since 2010 passenger carryings have increased by 18.8 percent. This increase was
primarily the result of the increase in capacity discussed previously and a capacity utilization
rate which rose from 102.2 percent in 2011 to 104.7 percent in 2013. 2With the average
1

CLIA fleet defined by the 20 CLIA Global Member ocean going cruise lines with passenger sourcing focused in North America including; Azamara Club Cruises, Celebrity Cruises, Royal Caribbean International, Carnival Cruise Line, Costa Cruises, Crystal Cruises, Cunard Line, Disney Cruise Line, Holland America Line, Hurtigruten, MSC Cruises, Norwegian Cruise Line, Oceania Cruises, Paul Gauguin Cruises, Princess Cruises, Regent Seven Seas Cruises, SeaDream Yacht Club, Seabourn Cruise Line, Silversea Cruises,
Windstar Cruises
2
Capacity is measured in terms of lower berths, so 100% utilization implies that 100% of the lower berths
are occupied. Additional passengers utilize upper berths that are available in some cabins. Thus a utilization
rate above 100% implies that passengers also occupied upper berths.
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length of a cruise and capacity utilization increasing, purchased global passenger bed days3
increased at a faster rate than passenger carryings in 2013, 4.8 percent versus 3.9 percent.
Since 2010, purchased passenger bed days have increased by 20 percent.
Table ES-2 – Operating Statistics of the North American Cruise Industry in the United States,
2010 – 2013

Source: Business Research & Economic Advisors

and Cruise Lines International Association

While cruise passenger embarkations at U.S. ports declined slightly in 2013 to 9.96 million
(see Table ES-2), they remained 3 percent higher than in 2010. This minor decline in U.S.
embarkations during 2013 is the result of two primary causes. First, the cruise industry has
been focused on increasing its deployed capacity in new markets, first Europe and now in
Asia and the Australia / Pacific markets. Second, deployed capacity has been contracting in
the Caribbean, and most recently Mexico.
Passengers sourced from the U.S., including Puerto Rico, reached 10.7 million in 2013. This
is another high and now stands 6 percent higher than in 2010. As a result, cruise passengers
sourced from the United States accounted for 61 percent of all passengers carried by the
North American cruise lines.
The growth in spending by the industry and its passengers and crew in the United States rose
by 2.4 percent to $20.1 billion in 2013, 11.6 percent higher than in 2010. With this increase
in cruise industry spending in the U.S., total spending reached a new peak of $20 billion. The
$16.5 billion in expenditures by the cruise lines for wages, taxes and goods and services
accounted for 82 percent of the direct spending and was a 3.1 percent increase from 2012.
Cruise lines' direct expenditures for goods and services (including capital equipment) also

3

Passenger bed days are the number of days that all berths were occupied during the calendar year. For
example, a single passenger on a 7-day cruise represents one passenger carrying and seven passenger
bed days.
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increased by 3.1 percent while payments for wages and taxes made by the cruise lines in the
United States rose by 3.2 percent.
The $3.63 billion in passenger and crew spending for transportation, accommodations, food
and other retail goods accounted for the remaining 18 percent. Since 2010, passenger and
crew spending has increased by 6.5 percent.
The major characteristics of the North American cruise industry’s activity during 2013 are as
follows:
 By year-end 2013, the cruise industry’s ocean-going fleet showed a net increase
of one, to 178 ships with a combined capacity of 338,505 lower berths. Since
2010, the number of ships in the North American fleet has increased by 5.3
percent while the number of lower berths have increased by 10 percent.
 During 2013, the North American cruise industry carried 17.6 million passengers
on a global basis. This represented a 3.9 percent increase from the previous year
and a 18.8 percent increase over 2010.
 An estimated 10.7 million U.S. residents took cruise vacations throughout the
world and accounted for 61 percent of the industry’s global passengers.
 An estimated 9.96 million cruise passengers embarked on their cruises at U.S.
ports during 2013, accounting for 57 percent of the North American cruise
industry's global embarkations. Florida, whose ports handled 6.15 million
embarkations, accounted for 62 percent of all U.S. cruise embarkations, an
increase of two percentage points from 2012.
 The cruise lines and their passengers and crew directly spent $20.1 billion on
goods and services in the United States, a 2.4 percent increase from 2012 and an
11.6 percent increase from 2010. The cruise lines spent nearly $16.5 billion while
passengers and crew spent slightly more than $3.6 billion.
 Including the indirect economic impacts, the spending of the cruise lines and
their crew and passengers was responsible for the generation of over 363,133
American jobs throughout the country. This represents a 2% increase over 2012.
 Total wages and salaries paid to these workers was $18.3 billion, an increase of
5% over 2012.
 The cruise industry generated the direct employment of an estimated 147,898
workers with U.S. businesses, who, in return, received $6.6 billion in wages and
salaries during 2013.
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 Including the indirect economic impacts, the spending of the cruise lines and
their crew and passengers was responsible for the generation of $44 billion in
gross output in the United States, a 4.3 percent increase from 2012.
 Within the U.S., cruise industry expenditures were up from $10.67 million in
2012 to $10.71 in 2013.
 Nearly 70% of the cruise industry’s non-wage expenditures were made with U.S.based businesses.
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BREA
Business Research and
Economic Advisors

BREA specializes in custom market analyses for clients throughout the private and public
sectors. These unique market analyses integrate economic, financial, and demographic trends
with primary market research, proprietary client data, and advanced statistical and modeling
techniques. This approach results in comprehensive and actionable analysis, databases and
models designed to support planning, sales and marketing and public relations within client
organizations.
BREA’s principals each have more than 25 years of experience in consulting and forecasting
with a wide range of international product and service companies, including consumer
products, leisure, retailing, gaming, business services, telecommunications, utility and
financial services. Their consulting assignments provide critical analysis and insight into
market dynamics, product demand, economic trends, consumer behavior and public policy.
BREA’s approach to market analysis focuses on determining market or product
characteristics that can be summarized by three attributes: size, share, and growth. Since
studies are designed to meet the specific needs of each client, they can incorporate many
dimensions of the market and include a variety of ancillary services. To carry out this market
analysis, BREA provides the following services:
Market Research: design and implementation of primary market research instruments using
telephone, mail and intercept surveys. Test instruments are designed to collect information on
product demand, attributes of consumers and users, perceived product attributes and
customer satisfaction.
Segmentation Analyses: segmenting demand attributes by product line, consumer
demographics (age, income, region, etc.) and business characteristics using market research,
government statistics and proprietary databases.
Statistical and Econometric Modeling: developing quantitative models relating market and
product demand to key economic factors and demographic market/consumer attributes.
Models can be used for forecasting, trend analysis and divergence/convergence analysis.
Market Studies and Trend Analyses: detailed descriptions of markets (defined as products,
regions, industries, consumer segments, etc.) and comprehensive analyses of underlying
market forces (such as economic and financial conditions, competitive environment,
technology, etc.).
Economic Impact Studies: thorough analysis of industries and consumption behavior and
their contribution to or impact on national and regional (state, metropolitan areas, counties,
etc.) economies.
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