THE CRUISE INDUSTRY
Global Reach, Global Impact
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Passengers spent $14.63 billion before, during, and after their trips, while crewmembers spent $1.27 billion in local destinations – all beneﬁts that accrue to the global
economy. Cruise lines spent a total of $39.87 billion on goods and services worldwide
in 2014. Direct spending generated by the cruise industry created a ripple effect of an
additional $64.13 billion in global economic impact in 2014. Cruise industry spending
helped support 939,232 jobs and $39.34 billion in wages worldwide.

Note: Jobs refers to jobs associated with total economic impact. Total economic impact includes direct spending by cruise
lines, passengers and crew, as well as the goods and services purchased by directly impacted businesses and employees
(indirect and induced impacts).

Cruise Passengers Come from Around the World
CANADA
800, 000

UK
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REST OF THE WORLD
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Cruise Lines International Association (CLIA) is the unified voice and leading authority of the global cruise
community. As the largest cruise industry trade association with 15 offices globally, CLIA has representation in
North and South America, Europe, Asia and Australasia. CLIA’s mission is to support policies and practices
that foster a safe, secure, healthy and sustainable cruise ship environment for the more than 22 million
passengers who cruise annually, as well as promote the cruise travel experience.
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Demand for cruising has increased 68% in the last ten years.

